
Internet Marketi ng is oft en presented as groundbreaking with the 
potenti al to revoluti onize our day-to-day marketi ng. But what does 
this mean for our customers or us as marketers, sales specialists 
and entrepreneurs? Where are we today in terms of new Internet 
Marketi ng tools? What impact could Internet Marketi ng have on 
our sales performance and our future and current customers?

From 2007 Internet Marketi ng has been growing faster than other 
types of marketi ng – because exposure, response, and the overall 
effi  ciency of Internet Marketi ng are easier to track than traditi onal 
off -line media. 

Internet Marketi ng is relati vely inexpensive when compared to 
the rati o of cost against the reach of the target audience. 
 Companies can access a wide audience for a small fracti on of 
 traditi onal adverti sing budgets. The nature of the medium allows 
consumers to research and purchase products and services at 
their own convenience.

Therefore, businesses have the advantage of appealing to 
 consumers in a medium that can bring rapid results!

The objecti ve of the Swiss Internet Marketi ng Day in Fribourg is 
to show to the parti cipants specifi c examples from practi cal 
 experiences of what impact Internet Marketi ng  has already had 
and its potenti al in diff erent aspects of our marketi ng approaches. 
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Eti enne J. Rumo, Director Swiss Internet Marketi ng Day
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Moderator
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Speaker
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Free
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Cristi na Morega

Insti tute for Entrepreneurship & SME
University of Applied Sciences 
Haute école de gesti on HEG
T +41 (0)26 429 63 71
E elena-cristi na.morega@hefr.ch

Organiser

Partners

    

   

Internet Marketing in Practice:
How to implement it in your company
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